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How to Market Your Retreats– Your Free Actionable Guide 

 
 
 

A step-by-step Approach to success! 

 
 
 
 
 

This is an actionable document. Pick up a pen to make some 
notes if needed, grab some water/coffee/tea, get comfortable 

and let’s find the best marketing plan for you and our audience! 
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1.  Stay connected with your Tribe! 
 

1.1. Your very own site or page 

Not all Yoga Teachers have a website and that is ok insofar as a full site is not 
exactly needed. You just really need a landing page where you can promote 
yourself and your retreats. Having an online presence is essential. 
Of course as a yoga teacher you are probably listed in a number of directories 
plus when you run retreats with us we give you a page on our site.  
Yet, you will benefit from having landing pages that you can edit/change, that 
you can use to build lists and basically create your own vibe online, outside of 
social media and other platform’s whims. This allows you a great deal of control 
over your own business.  
We recommend the unbounce landing page builder as they offer a free trial and 
numerous templates optimised to convert your visitors into students. If paying is 
an issue you can build a free web site using WIX or other free website service.  

 

1.2. Newsletter 

Do you have a database/list of students and prospects? Do you communicate 
with them?  If not, you really need to do this because email is a direct channel to 
your yoga tribe. The ability to remain in constant contact with your students 
through newsletters is one of the most important aspects of marketing your 
yoga retreat business. 
 
By simply collecting their contact details you are creating a valuable new asset – 
i.e.  a list of people that are interested in your services!  
 
Many online entrepreneurs say that “the money is in your list.” Meaning your 
email list. And we generally agree. 
 
What does that even mean?  It means a few things… 
 

 Your email list is full of your true fans & your future customers (the first 

ones raising their hand to join your next program) 

 Email marketing is the most effective way to “sell your services” 

 It’s important to “build your list” – aka find more people to join our email 

list 

https://unbounce.grsm.io/partnerhhglv4986
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 Your email list is sacred – you should treat them with respect 

 
Even if your website crashed and your social media channels were eaten by a 
rabid dog…. your business will still be going strong! (because your email list is the 
most important asset you have). 
 
We recommend sending out a consistent weekly (or monthly) newsletter.  
Studies show that it will take at least 7 visits or “touch-points” to make a sale.  
 
Focus on providing tons of value to your email subscribers so they like/trust you. 
Then when the time comes, they will be more willing to purchase your offerings. 
 

Advanced Email Marketing Tip: 

Email marketing tools allow for a highly targeted approach to marketing. Using 
their analytics, you can create campaigns based on data. You’re able to measure 
and see: how many people open your emails, who clicked on a link from a 
previous email, who found you via social or if they responded a certain way to 
something you sent out, and so much more. Using email marketing tools, you 
can tailor emails to a select group of people on your list for greater impact. 

 

How to get started: 
 

 

Step 1: Sign up for an Email Marketing tool 
We highly recommend using https://mailchimp.com  if you’re a beginner.  
 
Mailchimp is FREE to get started and easy to use. As your “list grows” you can 
always invest in a more powerful (and more expensive) tool. 
 
Step 2: Invite people to join your newsletter 
Add an email “sign up form” to your website/landing page. When people visit 
your website, make it easy for them to sign up.  
 
You can also add signup forms to your social media accounts (Facebook and 
Instagram bios are great places to add a link to your signup form). 
 

Advanced Email Marketing Tip: 

Sweeten the deal by offering a “free gift” in exchange for someone joining your 
email list. This can be anything that your “ideal client” would want (yoga video, 

https://mailchimp.com/
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how to guide, resources guide, PDF, etc). Studies show that having a lead magnet 
will increase the % of people who join your list a TON. 

 
Step 3: Start sending out weekly (or monthly) newsletters! 
Now that you’ve set your email tool and invited your peeps to join – it’s time to 
actually email them! Pick a schedule and stay consistent… weekly or monthly, 
your choice. 

 
What should you send out in your email newsletter?  

 Share useful content you’ve found online. 

 Share a story (with a message) from your personal life. 

 Extend your dharma teachings from the studio online. 

 Let your people know where/when you’ll be hosting retreats and how to 

book. 

 Invite your people to share your retreat information with others, maybe 

give them a thank you gift? Say a free lesson or something you can give. 

 

BONUS PRO TIPS -  How to excel with your e-mail/newsletter strategy: 

 Stay consistent with your email marketing 

It may seem easy, but so many yoga teachers don’t do it! Consistency keeps 
communication open between you and your subscribers, keeps you fresh in their 
minds, and over time builds a relationship.  

There is no golden rule for how often you should be mailing. Just decide what 
type of email schedule you can commit to it. 

 

 Add value with your email marketing 

The number one thing you want to be doing with your email list is adding value. 
Rather than having every email be selling, you want to give a lot of free content. 
 
Why? 
 
Offering free content helps build that relationship again, and create trust. It gives 
subscribers a way to develop an understanding of your style, your brand, and 
your offerings before they decide whether they want to buy or not. 
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Here are some ideas & ways for yoga teachers to add value through e-mail 

marketing: 
 

 Prayers and meditations. 

 Yoga videos. 

 Wellness recipes and lifestyle tips. 

 Personal stories and things you’re going through that subscribers may be 

able to relate to. 

 Ritual. 

 Yoga poses for certain needs such as back pain, creativity, getting grounded, 

etc. 

How you add value will be unique to you and your understanding of your 
audience’s needs, but you can use the ideas above to spark your own creativity. 
 

 

 Be authentic, always 

Your email list should be no different from your teaching, in many ways. 
Be as true to yourself and as authentic as you can through this platform (and all 
platforms for that matter)! This is how people connect with you. If everything 
isn’t feeling all love and light, you can bring that to the table. If you don’t study 
Ayurveda, you don’t suddenly have to have a deep understanding of it and send 
Ayurvedic recipes to your list. 
People want YOU. When they see your vulnerability, they are more easily going 
to connect with you which further breeds trust. People buy from those they 
trust. Plain and simple. 
 
 

 Invite interaction through your email marketing 

I’ve mentioned building relationships several times. But genuine relationships 
aren’t built with one-sided interaction. You can use your email list to invite 
interaction by asking your subscribers to reply, comment on your blog, engage in 
a yoga challenge, DM you on Instagram, etc. 
 
Invite them to tell you who they are and share their thoughts and feelings about 
what you’re saying. Not only will you build a relationship with them, but 
understanding your audience intimately is invaluable when it comes to growing 
your business! 
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The more you can get your audience to respond, the better. Consider this the 
best market research you can do! 

 

 

 Make it easy 

In the digital age, it’s so important to keep the format of your emails themselves 
clean and easy to read. This is nuts-and-bolts practical stuff, but here are some 
ways to do this: 

 Use short paragraphs  
 Make it skimmable with bold phrases and bullet points  
 Use an image or two that goes along with your message  
 Keep it short! If the content is really long, direct them to your blog where they 

can read the rest 

 

 Include a CTA in each email 
 
In order for your email list to really work for you, each email should have a call to 
action! That call to action (CTA) should not always be “buy this thing.” 

 

Some other great CTAs are: 

 Reply and tell us “x” 

 Connect on Instagram 

 Listen to the podcast episode 

 Click to read the blog 

 Answer a poll 

 Watch this video 
 

 
 Look at your email marketing analytics 

Most email marketing platforms have reasonably good analytics functions. It can 
be really fascinating and helpful to look back at what worked for you and what 
didn’t! Pay attention to what subject lines got emails opened, what topics got 
the most clicks and engagements, and of course what emails had the highest 
sales conversions. 
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This information isn’t just for fun! You can use it to help you craft your emails 
and your email marketing strategy moving forward. 

  
 

1.3. Social Media 

 
When deciding which of the social media channels and types are the best for you 

to market your retreats, you must ask yourself:  “What am I good at?” 

 

1.3.1. Instagram: If you love taking pictures and/or being in them, then you’re 

probably already on Instagram. Not everything has to be acrobatic poses 

taken on a beach during sunset. Share snaps of some of the beautiful 

things and places you encounter as you go about your life. 

 

1.3.2. Facebook:  regardless of what you enjoy the most, an FB profile for your 

business is a must. You can share anything on Facebook (stories, images, 

videos…) 

 

1.3.3. Podcasting: If you love to talk, then podcasting might be for you. These 

days, you can get started with just your smartphone via all-in-one apps 

such as https://anchor.fm 

 
1.3.4. Youtube: Vlogging and videos! If you love shooting and editing video, 

then starting a vlog may be an option. Nowadays, you can get started 

with just your phone and some helpful apps. It doesn’t all have to be 

about you — show people the beautiful places and scenery of your 

travels or those that you stumble across in the course of your daily life. 

 

 

We won’t go into detail about how to maximise social media here. WE will be 

sending you tips via e-mail every week so you can work with each of them 

individually.   

 

For now, we just ask you to write your thoughts here and decide what social 

media you will use to get your vision and message out there. 

 

 

https://anchor.fm/
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1.4. Blog  
If you love to write, then starting a blog might be for you. Most website builders 

offer blogging functionality. This option allows your site and blog to be all in one 

place. Alternatively, you may choose to start a blog on a platform that already 

has a built-in community of readers such as https://medium.com or 

https://www.tumblr.com/register . You don’t have to just write serious articles 

about yoga. Share facets of your life that will help your students live better lives 

such as healthy recipes, that cute vegan cafe you love, your favorite parks, 

beautiful places you visit, and your personal journey as a yoga teacher. 

 

Writing doesn’t have to be just for your own blog. You can also submit content 

to other blogs and build your audience through them. 

 

How to submit content – a step-by-step guide: 
Submitting content to other websites and online journals is an excellent way to 
help you get your name, offerings and unique voice out into the wider world. 
Contributing content and collaborating with like-minded businesses has the 
potential to dramatically increase your visibility and introduce you to a new 
sector of your ideal demographic.  
 
When you are published on an external website, your article will have links back 
to your own website and social platforms. Backlinks are one of the most 
significant factors in Google’s ranking algorithm.  
 
Unless you are paying for Facebook or Google advertising, it can often be 
challenging to gain organic visits to your website.  
 
Discovering new outlets to strategically place your links is a simple yet powerful 
tool to increase your traffic, as well as making your name a more familiar one in 
the wide world of yoga! 

 
Getting published by external websites not only helps to direct more people to 
your business, it also helps to build your credibility as a professional in your field.  
 
As you get published more and more, make sure to dedicate a space on your 
website that clearly states where you have been published and add your external 
links here. 
 

https://medium.com/
https://www.tumblr.com/register
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 This helps your community access your articles, it helps boost your SEO and it 
adds a sense of professionalism to your work. Every time you get published 
counts; it doesn’t matter if it isn’t a hugely known international brand or 
publication. Sometimes the smaller, highly relevant sites produce even better 
results. 
 

Step 1. Brainstorming your topics 

Firstly, decide what it is you want to write about. What is it that sets your 

business apart from others? What is your niche in the yoga world? What are you 

most knowledge about? What are you the most passionate about? What do you 

feel most confident writing about? These are all important questions to ponder.  

 

You need to consider how to select a topic that people are interested in, how to 

make it fresh and alluring, and how it will be appealing to the people and 

businesses you are pitching to. Get a list of ideas together and start to formulate 

some topics, but don’t start writing just yet! 

 

Step 2. Researching your outlets 

Before you put pen to paper, (or finger tips to keys), start to research where you 

want your article to get published. Have a good fossick around the online 

yoga/health/travel world and make a list of websites that you feel would be a 

good fit for what you have to offer, and that have a similar demographic to your 

ideal client.  

 

Think big, and also, think realistically- allow your list to be diverse and extensive 

at first. Keep in mind that different topics and styles of writing will suit different 

websites and platforms. 

 

Most importantly, find out if these websites do accept contributor content.  

 

Often there is a link down the bottom of the website or a clickable icon that may 

say ‘write for us.’ If you can’t find a contributor page, don’t be afraid to send a 

quick email to enquire whether a specific website does accept guest material.  

 

This research stage will really give you a feel for what these sites are looking for 

and will help you when you’re ready to write and submit. 
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Step 3.  Contributor Guidelines         

When you have your shortlist of websites that you decide are perfect for you to 

submit to, check their contributor guidelines.  

 

These will most often be found on each website on their contributor page. It will 

save you a lot of time reading through the guidelines before you sit and write!  

 

Bear in mind, each website has unique guidelines that will outline things such as 

word count, style, grammar, values, sources, links, images and many other things 

you may not yet have considered! Writing your own blog allows you a great deal 

of freedom, whereas writing for external sources often comes with distinct and 

precise rules and regulations.  

 

Many websites also require the content to be unique and not published 

elsewhere, including your own website. The guidelines may seem extensive and 

elaborate at first, but just go slowly and keep them in mind as you prepare to 

write.   

 

Step 4. Get writing! 

You have contemplated your topics, researched your outlets, scrutinized the 

contributor guidelines and now have a good understanding of what is expected 

of you.  

 

So, it is time to write!  

 

Set your sights on one topic and one ideal website to begin with, especially if this 

is your first time contributing. Once you have your finished piece, go through the 

guidelines and make sure it ticks all the boxes- is the word count ok? Have you 

quadruple checked spelling and grammar? Is the title suitable? Is it formatted 

corrected? Have you credited external sources?  

 

Read over your piece several times to make sure it is perfect. Often, you only 

have the attention of the editor for several moments so it is crucial to make a 

good impression and not let your hard work be discarded simply because you 

may have overlooked something small. 
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Step 5. The Perfect Title 

People do indeed judge a book by its cover, and with literally millions of new 

articles being published online every day, you need to make yours one that 

catches the eyes of your prime reader.  

 

The title should be both riveting, and also allow users to quickly identify what 

the article is about and why it is applicable to them. The reader also needs to 

know what they will gain from the article, so avoid vague or mysterious titles!  

 

For your article to have good reach, it must also have the right use of keywords 

and SEO header tags. Try to keep the title below 55 characters and try to use 

trigger keywords like how, why, or what.  

 

Address your audience directly and use an active voice so people feel as though 

you are speaking to them.  

 

Try researching good keywords for your title or even use a blog title generator 

like THIS ONE 

 

Above all, make your title catchy and unique so it pops out. For example, instead 

of saying ‘The benefits of Svasana,’ try saying ‘Why you should NEVER skip 

Svasana!’ Play around until you find one that you think is perfect. 

 

Step 6. Your bio, image and links 

Once you have your article complete, don’t forget to include your profile 

information. This will also vary between websites and publications, but generally 

you will need to have a short bio, a good quality image and your preferred 

external links that you wish to promote.  

 

Make sure your bio is a mix of informative prose and quirky ‘you-ness.’ You have 

a very short space to outline who you are and what you offer! Have a read of 

other biographies on the website to get an idea of length and style if it is not 

outlined specifically. 

 

When it comes to selecting your image, think carefully about how you want to 

portray yourself. This will depend on the publication and your bio image may 

change from place to place.  

 

http://rosied17.seopressor.hop.clickbank.net/
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Generally speaking, a clear, friendly portrait is a safe and professional option. 

The handstand shot of you in bikinis may work for some publications, but choose 

wisely!  

 

Last but certainly not least, select your links. Your website of course will be most 

important here. 

 

Some websites may also let you add one or two social platforms. Think about the 

platforms that are both a good representation of what you offer, as well as the 

platforms you currently building. 

 

Step 7. Images 

Whether you include images in your submission will depend both on the topic 

you are writing about and the publication you are submitting to. If an image is 

required, it will most likely be stated in the guidelines, along with image 

proportions and specifications.  

 

You may be invited to send along one accompanying image to promote your 

article. Think carefully about the image and also its source. 

 

There are great websites now that have terrific stock images for free and these 

ensure you are safe to use that image without any copyright implications. Try 

websites such as pexels, unsplash or pixabay. 

 

For more unique images, paid stock websites also offer memberships or one off 

purchases. If the image is your own, make sure you ask for it to be referenced to 

you.  

 

If you have permission of a photographer to use one of their images, make sure 

it is credited to their name.  

 

Do not under any circumstances use an image when you are unsure of its source 

or usage rights- you may find yourself facing a large fine!  

 

In an age of image saturation and rampant sharing, it can be easy to think that 

any image online is free for all, but this most certainly isn’t the case. Speaking of 

saturation, make sure your image is also edited and enhanced accordingly. 
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Step 8. Sending… 

Before you euphorically hit the send button, hold up a minute! There may also 

be specific instructions as to how to submit your piece.  

 

Some websites have a submission box on the contributor page which will require 

you to either cut and paste your work, or upload it as an attachment. Other 

companies will have instructions outlining what email address to send your work 

to, as well as the necessary subject line and what is required in the body of the 

email and/or attached.  

 

Read through everything carefully and follow the requirements step by step.  

 

If you can add a simple personal touch, like including the name of the person you 

are sending the piece to, or simply wishing them a beautiful day, do so. Do not 

however gush or go overboard here! The time of an editor is precious so think 

short, sweet and to the point. 

 

 Ok, go on then, hit send! 

 

Step 9. The waiting game 

While you may be tempted to check your email notifications every three 

minutes, keep in mind these websites may be receiving hundreds of submissions 

every day.  

 

The general rule of thumb in the world of publishing is that you will hear back if 

the piece is accepted. If you do not hear back after a week or two, chances are 

this time it may not have been accepted. Having said this, there is no harm in 

(gently) following up. 

 

While persistence can pay off, badgering will not! One or two follow up emails 

would be the most you would want to ride with. If there is still radio silence, it 

may be time to approach another platform, or pitch a new article. 

 

Whether your piece is published or not, do not be disheartened.  

 

There are many stories of famous writers who were turned down hundreds of 

times before being accepted!  
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It may take some time for you to find your niche in the wider online world. Once 

you get the hang of submitting material, try approaching various websites, play 

with different topics, get creative and put yourself out there.  

 

There is no such thing as rejection, only abundant opportunities to keep writing, 

sharing, researching and connecting. 

 

Step 10. Promoting your published piece 

When the time comes and you are published, it’s time to celebrate!  

 

Share the links on all your platforms and tag the publication/website where your 

article can be found. Try and direct plenty of traffic there so that the page gets 

plenty of hits (which can increase your chances of being published again!)  

 

If the piece is shared by the website through their own channels, be sure to jump 

on and comment, respond to other user comments and get dialogue happening.  

 

Make sure to also check back in to see if anyone has made comments on the 

actual post that you can respond to. Being proactive in this crucial stage is key to 

growing your own following, getting people on your website, and developing a 

good relationship with the website that were kind enough to share your piece. 
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2.  Marketing with authenticity 
 

Nobody has said it better than Online media and personal branding expert, Gary 
Vaynerchuk when he said “document, don’t create”. There is a big difference between 
creating content and documenting your life, practice, retreats … 
 
To see his video just click the image below or visit: https://youtu.be/RVKofRN1dyI  
 
 

 
 
 
 
 
 
 
 
 
 
 
 

https://medium.com/u/c4ec9163657c?source=post_page-----85e599a20033----------------------
https://medium.com/u/c4ec9163657c?source=post_page-----85e599a20033----------------------
https://youtu.be/RVKofRN1dyI
https://youtu.be/RVKofRN1dyI
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3.  Attaining abundance  
 

For a lot of yoga teachers making money out of what they consider a life mission comes 
with conflicted thoughts and actions, which usually leads to the teacher carrying out 
free work or undervalued offerings. 
 
If this is you, please, read on and take to heart that You are entitled to have abundance. 
You deserve money, success, peace of mind and fun.  
 
“You have bills to pay just like non-yoga teachers do!” 

Some teachers consider having to put themselves out there as one of the scariest things 
about going into business as a yoga teacher and retreats host. 

Why? 

Because it means you have to be vulnerable. Be seen. And hope to be understood. 

But it’s one of the most important things about business. Whether it’s by creating an 
Instagram presence, writing a blog, or sending emails to studios about teaching gigs, if 
you want to be successful in your yoga business, you will have to put yourself out there.  

It’s just part of the job! 

In this post, I’ll be sharing some ways to work through that fear of rejection as you 
navigate how to put yourself out there in your yoga business. 

 

Your yoga business and your healing process are not separate 

As it is in you, so it will be in your yoga business. 

If you struggle to open and be vulnerable in your personal life, of course your yoga 
business isn’t going to be any different! 

One of the things that I love so much about working for myself is how my business really 
facilitates my own healing process, and vice versa – how my own healing process 
supports my business! 
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When I get triggered in my business by things like self-worth issues, competition, and 
money, I know that it’s time to look inward. To turn the eye on myself and do the 
deeper work to get to the roots of those things within me. When I tend to the issues 
within myself, they create a whole ripple effect through my life, not just my business. 

Look at this as an opportunity to work on healing your own wounds around being seen, 
self-acceptance, and vulnerability. 

 

Self-acceptance is key 

When we are afraid to put ourselves out there, typically it’s because we’re afraid to be 
seen. At the root of our fear of being seen is typically a lack of self-acceptance. If that 
rings true for you, that’s okay! There’s no need to judge yourself. But now you know, 
and now you can work on it. 

Here are some journaling questions to work through around self-acceptance: 

 What parts of myself am I ashamed of? 

 What about me do I feel like “If anyone knew this, they wouldn’t love me?” 

 What were some moments in my life where I learned to hide parts of myself? 

 What am I actually afraid of? 

 As you can see, the work is deep! To me, self-acceptance work is one of the most 
important things we can work through in this lifetime. 

 

Working through the fear 

There are numerous ways to work through the fear. One of them is to just face it. 
Meditation can be helpful in addressing the fear of rejection.  

Also tapping or EFT (Emotional Freedom Technique) is a super simple but powerful 
technique that only takes a few minutes. You can tap on any belief or fear that doesn’t 
serve you to help you shift and release it. It works by tapping on specific energy 
meridian points in your body! Look it up on YouTube if you are not familiar with it. 
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How to Manifest abundance according to Derek Rydall 

Life doesn’t happen to you. It happens through you, because planted in the soil of your 
soul is a seed of infinite potential waiting for the right conditions to grow, and the 
power to activate it is in your control. 
 
 There are a few things you need to understand.  
 
The first thing is to understand what really is manifestation? Manifesting, from the 
Emergence model, really from the truth principle, is not about making something 
happen or appear that does not yet exist. To make something manifest to is to make 
that which is already happening, but is invisible or intangible or inaudible tangible, 
audible, manifest.  
 
For example, when I’ve used the analogy of the radio station. Your favorite music is 
playing on some station, but it’s not manifest until you tune your dial into the frequency 
where that music is broadcasting. When your dial matches the dial where the station is, 
where the broadcast is happening, that music becomes manifest. 
 
 Now, you didn’t make it happen. You made it welcome.  
 
It wasn’t in the future. It wasn’t in the distance.  
 
The music was broadcasting right where you are, but you needed to come into 
vibrational alignment or attunement with it. The minute that alignment happened, that 
station became manifest, or as I like to say, you had a manifest-station, a manifestation. 
 

The same thing is true, all manifestation is making that which is invisible visible, making 
an invisible idea or activity or quality visible. Now, why is that important? Because even 
just beginning to know that and coming from that place you understand why it’s so 
important that you are in the feeling tone and the vibration of the thing you want to 
manifest, even before it’s manifest. Right?  

You have to be tuned into the radio station before the radio station becomes manifest, 
just as you’re tuning in. It’s not going to come manifest before you get to that 
alignment. You have to be in alignment, right? It’s important when you don’t 
understand this context you’re often trying to manifest from a sense of separation and 
limitation, from a premise that something’s missing, something’s broken, something’s 
lacking, something’s wrong. You don’t have it. It’s not happening. It’s in the distance, in 
the future. They have it, and now you’re going to try to attract it, achieve it, manipulate 
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it, etc. That’s a recipe for resistance, struggle, stress, suffering, and even greater 
limitation ultimately. Even if you manifest a bigger paycheck on that level, you will just 
find yourself broke at a higher income bracket. Okay? 

The second thing is to really, I’m just going to say right out of the gate, we have to get 
out of magical thinking. This isn’t magic. 
 
It’s not like say a prayer, say an affirmation, do nothing, and poof, your life changes.  
 
Now, is it possible that you come into such alignment with the truth of your being that a 
miracle can happen, which is simply the instant demonstration or instant manifestation 
of that which is always going on? Absolutely it can.  
 
As I say, plan your life as if you’re doing all the work, then live your life as if God is. So 
you’re open to the miracle. You’re open to the spontaneous breakthrough and insight. 
You’re open to the spontaneous acceleration, but you can’t plan for that.  
 
You can’t make a plan to have a miracle. Right? 

You have to live your life or plan your life and be going about your life in a very real and 
practical way, but in the consciousness and the context of the vibration that it’s already 
done, that it’s already happening, that you’re already enough, that you’ve already 
arrived, and that miracles and spontaneous revelation is breaking out everywhere all 
the time.  

You live in that context, but you don’t wait for that to happen, and you don’t plan for 
that to happen. You do your practice and your prayer work and your inner work to 
become the consciousness and the context for that to happen, but then you get busy. 
You get to work. Right? You till that field, and you cultivate that soil, and you plant those 
seeds, and you water and weed and feed them, whether it’s the seeds of a literal garden 
or the seeds of creating financial abundance, or the seeds of a relationship, or wherever 
you want a great bountiful harvest in your life, in your work, in your relationships, with 
your clientele, with your practice, with your body. 

 You live in the context and the consciousness that it’s already done, it’s already whole, 
complete, perfect, fulfilled, abundant, but then you absolutely have to get to work. 

So we have to let go of magical thinking. It’s not like in the movie The Secret where you 
just dream and visualize a red bicycle, and it literally shows up at your front door.  
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Again, I’m not saying that can’t happen. I’m saying that is really not how it normally 
occurs.  

There’s a reason for that. One of the reasons is that the process of doing the work play 
on a daily basis, of doing whatever it takes to get the result, in the context of truth, 
causes you to bump into thresholds, causes you to discover unconscious limited beliefs 
and patterns, causes you to develop your character and to build and embody qualities 
and activities of your soul in a permanent way, so that you actually are evolving.  

The real reason for goals is the evolution of your soul. If you just merely manifest more 
stuff, but you have not evolved in any way, that’s not real growth. There’s no real 
evolution there. There’s just manipulation of material. 

just want to make sure I’m disavowing you of any magical thinking, and this comes 
down to sometimes in this work we really just need to do some very basic, very practical 
things, and we’re avoiding the most obvious practical things. Like if you don’t have 
enough money, it’s amazing how many times I’ve seen people that don’t have enough 
money, and I say, do you have a job? They’re like, no.  

I’m like, that might be a good place to start. They’re like, but that’s not my mission and 
my purpose. My purpose is to be a bestselling author or create a thriving healing 
practice. I’m like, that’s great.  

That’s wonderful, and get a job, because there’s something in you needing to get that 
job and how it’s going to develop you. You’re not going to succeed in spite of the job, 
but because of it. I speak from very personal experiences around this.  

If you have to get a job to pay your bills, or you have to get two jobs to not only pay 
your bills, but have enough money to invest in your business and your education, then 
you get two jobs! 

 

In the end, when you define your goal, visualize and understand what your ultimate life 
looks like and then go and work towards it, you are destined to achieve what you have 

set out to achieve. Right now you have started the process by joining our Yoga Host 
Program. Using this document as a guide you can take the steps to make it a success. 

Owe your space and your life and claim the abundance of happiness, travel, 
opportunities and money that you deserve. 

We look forward to sharing this journey with you! 
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